
2024 Media Industry Update 

“Emerging of OOH Commerce”

Wednesday 21st, February 2024

@ Esplanade Major Cineplex



• 09.30-10.00 Register

• 10.10-11.15

• 2023 ADEX

• 2024 ADEX Projection

• 2024 Inflation Projection

• 2024 Trend

• 11.15-11.50 Panel discussion “Emerging of OOH Commerce”

• 11.50-12.00 Q&A / Group Photo

Agenda
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2023 Advertising Spending Update 



Source: The Nielsen  Company, Excluded - Advertising agencies/digital marketing -CD/DVD (musical & film products) –Transportation -Direct sales/Home shopping

-Classified -House ads. Internet from DAAT add 30% key platforms direct
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-Classified -House ads. Internet from DAAT add 30% key platforms direct
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Source: The Nielsen  Company, Excluded - Advertising agencies/digital marketing -CD/DVD (musical & film products) –Transportation -Direct sales/Home shopping
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Source: The Nielsen  Company, Excluded - Advertising agencies/digital marketing -CD/DVD (musical & film products) –Transportation -Direct sales/Home shopping
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Top 10 Categories



3,755

2,387 2,306 2,220

940
1,049 1,094

969
832

1,232

4,505

2,022 2,021 1,997

1,666

1,143 1,057 1,027 946 900

0

500

1,000

1,500

2,000

2,500

3,000

3,500

4,000

4,500

5,000

UNILEVER NESTLE PROCTER & GAMBLE MASS MARKETING BEIERSDORF COLGATE-
PALMOLIVE

RECKITT BENCKISER L'OREAL SUNTORY PEPSICO SHOPEE

Y2022 Y2023

-15%

-27%

+20%

+77%

-12%
-10%

+6%

+9%
-3%

+14%

Million Baht

Source: The Nielsen  Company, Excluded - Advertising agencies/digital marketing -CD/DVD (musical & film products) –Transportation -Direct sales/Home shopping

-Classified -House ads.

Top 10 Advertisers



2024 Advertising Spending Projection



2024 Media Spending Growth Indicators



Source: The Nielsen  Company, Excluded - Advertising agencies/digital marketing -CD/DVD (musical & film products) –Transportation -Direct sales/Home shopping

-Classified -House ads. Internet from DAAT add 30% key platforms direct
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Media Industry 2024 Projection

Source: The Nielsen  Company, Excluded - Advertising agencies/digital marketing -CD/DVD (musical & film products) –Transportation -Direct sales/Home shopping

-Classified -House ads. Internet from DAAT add 30% key platforms direct



2024 Media Inflation Projection

By Nannapat C. 



• There are 2 factors to affect TV inflation Cost per rating point (CPRP)

2024 FORECAST TV INFLATION

Formula

CPRP Index

TV Rate Change index

TV Viewing Change index

TV INFLATION



2024 FORECAST TV INFLATION

• The linear TV rates have increased while TV viewing has declined.

YEAR
RATE 

CHANGE
INDEX

VIEWING 
CHANGE

INDEX

CPRP 
INDEX

TV Inflation
% change

2022 100.43 94.40 106 +6%

2023 100.70 94.73 106 +6%

Forecast 
2024

103.5 95.43 108 +8%

Source: Nielsen viewing 7 months rolling comparison Jul – Jan 2021, 2022, 2023, 2024.

Target M/F 4+ Nationwide



2024 MEDIA INFLATION

MEDIUM 2019 2020 2021 2022 2023 2024

TV (CPRP) 3% 3% 3% 6% 6% 8%

PRINT 0% 0% -4% -5% 1% 0%

RADIO 0% 0% 0% 0% 0% 0%

CINEMA 0% 0% 0% 0% 0% 1%

OOH 10% 10% 0% 3% 9% 8%

DIGITAL - - - - - 8%

TOTAL* 3% 4% 3% 5% 6% 7%

* Total: 2019-2023 inflation includes only OFFLINE, weighted by media importance of estimate



2024 Media Trends

../Trend/Final/MAAT - Media Trends 2024 - sent.pptx
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