2026 MEDIA INDUSTRY UPDATE




AGENDA

9.50-10.00 Welcome to “2026 Media Industry Update”
10.00-10.10 2025 Advertising Expenditure

10.10-10.30 2026 Scenario and Trend

10.30-10.45 2026 Advertising Expenditure Projection

10.45-11.00 Q&A
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2025 ADVERTISING SPENDIN



ADEX 2024 vs 2025 and 2025 Jan-Feb vs 2026 Jan-Feb

mTv 46% 43% 43% mTv
Radio Radio
Newspapers Newspapers
® Magazines e 3% -~ 2 % M Magazines
. + 3% .
Cinema 3% Cinema
® Outdoor 9% ® Outdoor
8% >
Hm Transit % % Hm Transit
In-Store In-Store
M Internet M Internet
Y2024 Y2025 2025 Jan-Feb 2026 Jan-Feb Y2024 Y2025 2025 Jan-Feb 2026 Jan-Feb
Million Baht 116,620 115,443 17,080 16,879
S| : The Niel C y, Excluded - Sections: CD/DVD, Classified, House Ads, No cost, Category: Advertising Agencies/ Direct Sale/ Sky Train, Underground Train
Inc;::zgt froem IIDeAj-\?I'nExcc:lrJTiF;adnCreative and Production and add 30% key platforms direct M MAATD
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Top 10 Advertisers
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2026 SCENARIO AND TREND
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2026 SCENARIO AND TREND




2026 SCENARIO AND TREND

M MIEDIA AGENCY ASSOCIATION OF THAILAND:




2026 GDP FORECAST
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2026 SCENARIO AND TREND

GDP 2026
1.4% - 2%
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2026 SCENARIO AND TREND

GDP 2026
1.4% - 2%
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2026 SCENARIO AND TREND

GDP 2026
1.4% - 2%

LIFESTYLE
SHIFT

M MEDIA AGENCY ASSOCIATION OF THAILAND



CONSUMER NOWADAYS

Source: Nielsen Media Research (IMS)

: EMERGE OF AGING POPULATION

€7=11)4
and older

~
45+

33.3 to 34.1 million people in
Thailand are aged 45 and older.

(Source: naufamrgaens)

18 % 32 % 50%
10,274,000 18,588,000 28,288,000
Persons Persons Persons

BKK URBAN

o—

14.39 % 22.61 % 63 %
8,222,000 Persons 12,922,000 Persons 36,006,000 Persons

‘ i I MIEDIA AGENCY ASSOCIATION OF THAILAND:



Sourc

SHIFTING FROM PASSIVE VIEWERS TO ACTIVE PARTICIPANTS

w spent time on screen per day (all screens) ]

More on online social media [ ‘ Scren Stickiness ‘ l Heavy Live TV : 2.23Hrs.
Online & Social Media 2770 98% 86% s
revesten™ - S5hrs 32mins 4hrs 57mins 3hrs 9mins
(%consumption)
TV (Live & Online) 1% 80% 85%
1hrs 17mins 2hrs 1 ‘Imins 2hrs 23mins (time spent per day)
Total Screen Time . . . I
Per Day éhrs 49mins 7hrs 8mins Shrs 8mins

OOH Consumption 719% 70% 50%

e: Nielsen Media Research (IMS)



MOBILITY - INCREMENTAL OF EYEBALL AND RIDERSHIP,
OIL CRISIS TO INCREASE RIDERSHIP ON PUBLIC TRANSPORTATION

® OOH BKK

dayadiadquiana Plan B TV Fullpack 240 screens
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Source: OOH BKK & UPC : Plan B Magnetic, BTS : 4143% Passenger 310 BTS, MRT : 41434 Passenger 310 MRT

® OOH UPC

dayadeaeunain Plan B NTW Fullpack 120 screens
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FULL FUNNEL PLANNING WITH OMICHANNEL MEDIA DF

UPPRER FUNNEL

Aviareness & Interest

MIDDLE FUNNEL -

Consideration

LOWER FUNNEL -

Decision & Conversion

Promo Campaign

Brand Building
Paid Media

— Brand Aware TOM
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Paid Media

Youl T

Sefee
|

Web Traffic Competitors Media Seasona

lity

+X%
Consideration

FAMAAT



2026 SCENARIO AND TREND

GDP 2026
1.4 % - 2%




2026 ADEX PROJECTION



ADEX PROJECTION SOURCES OF DATA

l]iels el’l L\{;‘E;daio, Print, OOH

IG ITAL Digital ADEX + forecast
ADVERTISING (30% key platforms direct)

kASSOCIATION (THAILAND)

‘ i ’ MEDIA AGENEY ASSOCIATION OF THAILAHD:



2026 ADEX PROJECTION : 3 SCENARIOS

BTV
Radio
=TV Newspapers Newspapers
Radio m Magazines m-Magazines
R Cinema Cinema
B Magazines | |2 e a8 B
® Outdoor ® Outdoor
Cinema .
M Transit W Transit
H Outdoor e
- n-Store
ETransit | KRV - T I T DESCIC-A N .., e .. ... &=
In-Store M Internet M Internet
Y2025 Y2026 Projection M Internet Y2025 Y2026 Projection Y2025 Y2026 Projection
115,443 115,642 115,443 114,854 115,443 113,348

M MEDIA AGENCY ASSOCIATION OF THAILAND




2026 ADEX PROJECTION : More likely to be

mTV mTV
Radio Radio
Newspapers Newspapers

® Magazines ® Magazines

Cinema Cinema
® Outdoor ® Outdoor
B Transit B Transit
In-Store In-Store
M Internet M Internet
Y2025 Y2026 Projection Y2025 Y2026 Projection

Million Baht 115,443 114,854

Remark : the exclusion of advertising spending in the following Categories: CD/DVD (musical & film products), Classified, House ads. No Cost, Advertising agencies/digital marketing, Direct

sales/Home shopping, Sky Train, Underground Train M MAAT

DAAT : The exclusion of "Creative and Production costs"



2026 ADEX PROJECTION : Best Case

mTv
Radio
Newspapers
® Magazines

Cinema

B Outdoor
N Transit
In-Store

N Internet

Y2025 Y2026 Projection

Million Baht 115,443 115,642

Remark : the exclusion of advertising spending in the following Categories: CD/DVD (musical & film products), Classified, House ads. No Cost, Advertising agencies/digital marketing, Direct

sales/Home shopping, Sky Train, Underground Train
DAAT : The exclusion of "Creative and Production costs"

Y2025

Y2026 Projection

mTv
Radio
Newspapers

® Magazines
Cinema

® Outdoor

B Transit
In-Store

N Internet



2026 ADEX PROJECTION : Worst case

mTV mTV
Radio Radio
Newspapers Newspapers

m Magazines ® Magazines

Cinema Cinema
® Outdoor ® Outdoor
H Transit H Transit
In-Store In-Store
M Internet M Internet
Y2025 Y2026 Projection Y2025 Y2026 Projection

Million Baht 115,443 113,348

Remark : the exclusion of advertising spending in the following Categories: CD/DVD (musical & film products), Classified, House ads. No Cost, Advertising agencies/digital marketing, Direct

sales/Home shopping, Sky Train, Underground Train M MAAT

DAAT : The exclusion of "Creative and Production costs"



2026 ADEX PROJECTION

2024 Actual

Advertising Spend by

medium (Nielsen&DAAT)

TV

Radio
Newspapers
Magazines
Cinema
Outdoor
Transit

In-Store

Internet (DAAT + 30% Key
Platforms Direct)

2025 Actual

2025 Jan-Dec

Bt. M.
50,151

2,933
612
237

3,234

9,677

10,797
978

36,823

%
43%

3%
1%
0.2%
3%
8%
9%
0.8%

32%

-5%
-10%
-51%
-65%
-11%

5%
23%
2%

3%

2026 Projection

(More Likely To Be)

2026 Projection

Bt. M.
48,145

2,786
429
166

3,072

10,355
12,200
988

36,713

%
42%

2%
0%
0%
3%
9%
11%
1%

32%

-4%
-5%
-30%
-30%
-5%
7%
13%
1%

-0.3%

2026 Projection
(Best Case)

2026 Projection

Bt. M.
48,300

2,786
429
166

3,072

10,500
12,200

988

37,200

%
42%

2%

0%

0%

3%

9%
11%
1%

32%

-4%
-5%
-30%
-30%
-5%
8%
13%
1%

1.0%

2026 Projection
(Worst Case)

2026 Projection

Bt. M.
47,643

2,786
429
142

2,911

10,161
11,876
988

36,411

%
42%

2%
0%
0.1%
3%
9%
10%
0.9%

32%

-5%
-5%
-30%
-40%
-10%
5%
10%
1%

-1.1%

2024 Jan-Dec Ch;/r‘;ge

Bt. M. %

53,049 | 45% 3%
3,256 3% 8%
1,243 1% -35%

680 0.6% 2%

3,618 3% 28%
9,237 8% 1%
8,800 8% 18%

962 0.8% 10%
35775 | 31% 9%
100%

2.9%
NESDC GDP

115,443

100%

-1.0%

NESDC GDP

114,854

100%

-0.5%

1.5% —2.5%

NESDC Forecasted GDP

115,642

100%

0.2%

113,348

Remark : the exclusion of advertising spending in the following Categories: CD/DVD (musical & film products), Classified, House ads. No Cost, Advertising agencies/digital marketing, Direct
sales/Home shopping, Sky Train, Underground Train
DAAT : The exclusion of "Creative and Production costs"

100%



2026 MEDIA INFLATION PROJECTION



2026 TV INFLATION PROJECTION

* There are 2 factors to affect TV inflation Cost per rating point - CPRP

Formula

TV Rate Change index
X100 & CPRPIndex

TV Viewing Change index

Example:
TV rate increase 5% (index 105) and TV viewing decline 3% (index 97)
105

— X100 = 108.2
TV INFLATION 97

‘ i ! MEDIA AGENEY ASSOCIATION OF THAILAHD:



2026 TV INFLATION PROJECTION

* The linear TV rates have increased while TV viewing has declined.

YEAR RATE CHANGE | VIEWING CHANGE CPRP TV INFLATION
INDEX INDEX INDEX % CHANGE

2022
2023
2024
2025
2026

Source: Nielsen viewing 7 months rolling comparison Jul —Jan 2021, 2022, 2023, 2024, 2025, 2026

Target M/F 4+ Nationwide

100
101
103
100
102

106
95 106
95 108
93 108
97 105

+6%
+6%
+8%
+8%
+5%

‘ i l MEDIA AGENCY ASSOCIATION OF THAILAND



2026 TOTAL ME

TV (CPRP) 3% 3% 3% 6% 6% 8% 8% 5%
PRINT 0% 0% -4% -5% 1% 0% 0% 0%
RADIO 0% 0% 0% 0% 0% 0% 0% 0%

CINEMA = 0% 0% 0% 0% 0% 1% 0% 0%

OOH 10% 10% 0% 3% 9% 8% 8% 6%
DIGITAL - - - - - 8% 8% 6%
TOTAL* 3% 1% 3% 5% 6% 7% 7% 5%

* Total: 2019-2023 inflation includes only OFFLINE, weighted by media importance of estimate

#SMAAT






THANK YOU
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